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\~E fVr Hlllicm Grill Ings 
""",,, "-o $31.2 milion'/3~ 
CD 25/56.3% 
" $ 1.5 mill ion/l.7% 
Hurr icane Is pursuing 
aggressive national e~pansion, 
opening fwe cIslJal inline 
units early this year with 69 
more to come in Missouri and 
IllillOis. A new area d_lop-
ment pact calls for units in 
New York CIty'S bofoughs and 
Westchester and Fairfield 
Counties plus one In Suffolk 
County opening this fall. 
A new Ie-branding design for 
bolh interiors and menus 
moves away Irom a tropical 
theme to a 'Beach Life' loo~ 

Jill '. MICn ~~~im 'N Nick's SIR-I,g ar- -Q 
VESTAVIA HIUS AL 
o $43.5 mil1ion"/29.~ 
(!) 21/23,5% 
0 $2.3 mlllioo"l2.2% 
Jim 'N Nick's takes its casual 
dining pulled pori< and Angus 
brisket ba!becue concept to 
Char1otte. Nof1h C¥oIina where 
a is currently t-mg. The ch&ro 
promises 'No sOoricuts ever: 
The menu teaMes "the best 
01 Southern culture.' 

~ Creenl Tunle 
pOrts Bar Grll I 

EDGEWATER, lAO 
o $37.5 millioo"/27.1 ~ 
CD 19"/26,7% 
0 $2.2 rniI1ion'/ 4,8% 
This casual dining concept 
with Angus burgers, sliders 
and wings opened its first 
airport location last year at 
B'W1/Thl,Wgood Marshall Airport 
The first IJniI 0IJIside of Maryland 
opened ~ year in Washington. 
DCs Verizon Centef. 
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23. The Chop Housl 
0<N0>Mlli. m 
0 $29.5 million'!25..5l111 
(!) 1 VII OCM! 
0 $2.8 million'il7% 
Part 01 the ConrlOrs group. 
which operates three separate 
concepts, Thll COOp House 
serves moderately priced, aged 
steaks, ribs, prime rib and 
seafood at units in Tennessee 
and OtIio. This summer, stores 
will open in Augusta, Ga0f9ia. 
The chU'I's goal Is "made from 
scratct1I00d' and " superior 
dining experience.' 

~ II Sushllar 
eStalranl 
~'" 
0 $42 miIIionI2.4A% 
m 16/45.5% 

" $3.1 miIbV-3.1% 
Fot.nded ... 1996 t7t dlictIood 
bt.ddies Soott KipetrIck IIld Rid1 
Howland, the ultra-I'lip RA Sushi 
Bar Restaurant QfIlW to fouf 
units in PhoenI~ before catching 
the co<porate eye ol800iMnI, 
Inc. In December '2002, Benihana 
acquired RA and commenced 
taIOOg tho wshI and sake sen5eI-

lion into utban maritets thr0ugh-
out the ooun~ 

i1:a Sa.~'s 
00 fired lUi 

CA.KlUACA 
o $28 million/2"A~ 
(!) 14/27.3% 
o $2 millionlCl'% 
Founded by entrepreneur 
Sami l.adeki in 1989, Sammys 
Woodfared FUza offers a lui 
menu of pizza. salad and pasta 
in an upscale casual setting. 
The chaWI's signature woodfired 
pizzas range !rom the traditional 
(spicy Italian sausage) to the 

unconventional (arugula and 
pear~ Ladeki Restaurant Group 
recently finished a complete ren-
ovation of all Sammy's units and 
updated the menu to include 
more than :20 tapu. Fo!x units 
are scheduled to open in 
Caifomia and Ne¥ada this year. 

26. Ilaj~i.'s Ealery 
lAKEWOOD, OH 

o $26.5 mIIIIon"123.~ 
CD 26'/3C1'% 
0 $1.2 million"/4.&\b 
This casually upscale 

Lebaflflse-American concept 
offers healthy. natural pita pock­
ets. "exotic' vegetarian dishes 
and meat-based specialties. 
Now franchisrog in 15 states, 
Aladdin's I1Iports three to oome 
this year as it rTlOIIes Into new 
markets in Raleigh. North 
Carolina. and Detroit. Michigan, 
and adds a unit in the western 
Cle-,.eland 'burbs. 

%7. lice Bisloran" 
NEW YORK. NY o $44 miIUon/22~ 
CD 12133.3% 
O.$4.6~ 

The Bice chain got its start In 
Milan In 1926,...Mn Beatrice 
Ruggeri, known IS Blce. 
opened a trattoria. Her sons. 
Remo (now deceased) .nd 
Roberto, developed a sec­
ond location in Sardln l. in 
1978 and one in New York In 
1987. Plans for 2008 Include 
openings in KanSlll City. San 
Diego. Florida and Arizon .. 
Bite also operates in Tokyo. 
Paris. Sao Paulo and 
Amsterdam and and will 
open in Dubai and Oatar, all 
undef joint ventures and liams­
ing a9reements. The company 
is currently run by Roberto and 
Raffaele- Rvggerl. 

KEARNEY. NE o $35 ~'/20.7qb 
f!) 161'23.1% 
o $2.5 mIion/3.111b 
This steakhouse chain. founded 
in 199!).locates its restaurants 
in smaller, secondary marl<ets 
and suburb.n .reas in the 
lAidwes\ and Florida Now up 
to 19 units (an update from 
the above Tectmomlc figure). 
with ownership split roughly 
50-50 between corporate 
and franchisees, 'Whiskey Cteek 
distinguishes itself with Its 
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